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bi-monthly magazine 
size: 165x240 mm 
circulation:
140.000 copies/year
English, Russian 
& Chinese language

diffused in carefully selected circuits 
to homogeneous groups of consumers 
with a high-spending power



5 STARS TRAVELING
Since 1981 Florence Concierge reaches opin-
ion leaders from all over the world with edi-
torials in English, Russian, and Chinese lan-
guage.
As Florence’s most diffused up-market maga-
zine, it provides inspiration and advice for 
discerning travelers looking for unique, un-
forgettable, and luxurious travel experiences.

READERSHIP
Our readers are experienced travelers with 
high spending power, from various areas of 
the world. 
A quarter of visitors come from UK and 
Europe, more than 20% come from United 
States, Canada and Australia. Around 20% 
from China, Japan and other Asian coun-
tries, more than 15% from Russian and Latin 
America.
Our readers are sensitive to beauty and know 
how to recognize the style and exclusive ele-
ments of the Tuscan lifestyle and turn to Flor-
ence Concierge for an edited choice of shops, 
restaurants, and opportunities off the beaten 
track; looking for the true sense of the city 
without compromising on luxury and style.

Florence Concierge 
widely reaches 
elite tourists that 
chose the best
hotels and the most 
exclusive residences



CIRCULATION
23,000 copies per issue
The partnership with the Golden Keys Con-
cierges ensures an exclusive presence at the 
reception desk where the concierge offers the 
magazine to the best clients, thus maximiz-
ing the potential of what is already an exclu-
sive circulation. Copies are also distributed 
in advertisers retails.

HOTEL PARTNERS

Our readers are a 
prime market for 
luxury shopping, 
excellence of 
craftsmanship and 
gourmet dining
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EDITORIAL
Florence Concierge leads the readers to dis-
cover what only the well-informed city ex-
perts know.

What’s on
A selection of the top events, museums, and 
exhibitions. A snapshot of what’s hot in the 
city featuring tips on the restaurants, shops, 
galleries, and attractions.

Shopping
Florence Concierge spotlight trends in beau-
ty and fashion with profiles of designers and 
shops and the latest trends in fashion, acces-
sories, watches, jewelry, and more.

Dining
The latest developments in the food scene, 
discovering original products and culinary 
traditions, highlighting specific restaurants 
that are must-visit dining destinations.

Each issue includes 
recommendations, 
resources, and 
infotainment in an 
easy-to-read, highly 
engaging format

PROMOTING THE RIGHT PRODUCT 
WHILE THE CUSTOMER IS LOOKING for it
in the Condé Nast Johansens 2015 research “Behaviour of travellers 
of the luxury segment” 23% of the interviewed people would like to 
visit Florence in the coming 24 months, in second place after New 
York (28%)



WHY PLAN?
Thanks to the partnership with Golden 
Keys Concierge, Florence Concierge has for 
over 35 years been an influential source of 
reliable information and suggestions on all 
things unique in this city for visitors; from 
high-end shopping to luxury manufactur-
ing, from the best local restaurants to cul-
tural offerings and entertainment. 

Florence Concierge is the most direct and 
effective way to reach elite tourism; the ideal 
channel to showcase the excellence of manu-
facturing and guide guests of the best hotels 
on their discovery of Made in Tuscany, high-
lighting creative forces and the quality of the 
brands and products.

57% of affluent 
travelers rely on 
on-site staff 
(concierges) to 
decide on activities 
once on their trip

(Source: Ipsos MediaCT, Google 
Travel Study, 2013)

the numbers of tourism in florence 

7 million visitors are hosted in Florence Hotels
1,2 Million of them staying in Florence Concierge Hotels
in 2015, Florence generated $3 billions in visitor spending
of which approximately 25% comes FROM HIGH-END TOURISM 



size & positioningAdverstising

advertorial

cover page

165mm X 210mm

double spread 
page

330mm X 240mm
full page

165mm X 240mm

index column

96mm X 240mm

horizontal
half page

136mm X 101mm
banner page

136mm X 66mm

double 
advertorial page

330mm X 240mm

junior 
advertorial
page

90mm X 210mm 

advertorial 
box

90mm X 105mm

positioning
• Opening Pages (pg. 1-16)
• Focus Pages (pg. 17-32)
• Shopping Pages (pg. 33-48)
• Inner Pages
 
 Premium PosItioning
• Front Cover Page
• Back Cover Page 
• First Double Page
• Index Double Page (pg. 10-11)
• Inside Back Cover Page
• Last Double Page 

advert acquisition timing

Edizione Dead-Line Distribuzione

jan/feb 07 dec 1 jan

mar/apr 07 FEB 1 MAR

may/june 07 APR 1 may

july/aug 07 june 1 july

SEPT/OCT 25 july 1 SEPt

NOV/DEC 07 oct 1 NOV

Required File Format: 
High Resolution Pdf (300 Dpi) 
Send to: grafica@mega.it

Marked srl
+39.055.412199 www.marked.it
commerciale@mega.it
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